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Purpose

• Service to anglers

• Evaluation of web reporting

• Potential use for validation/characterization

Recreational Angling Journal
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www.ncrecfish.com
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Register
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Angling Journal Main Menu
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Trip Information

Type of Information
• Date
• Area
• Mode of fishing
• Weather/Environmental
• Party size
• Target Species
• Access method
• Comments
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Catch Information

Type of Information
• Harvested

• Species
• Numbers

• Released 
• Species
• Disposition
• Numbers
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Length Information

Type of Information
• Species

• Disposition
• Lengths
• Weights
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Length Information
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Registrants
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Data Type 2010 2011 2012 Total
Trips 244 156 20 420
Harvested 1,028 633 69 1,730
Released 1,934 1,487 129 3,550
Lengths 243 43 1 287

Recreational Angling Journal
Information Collected



Mode Journal
(n=420)

MRIP
(n=42,450)

Private boat 57% 40%
Beach/Bank 24% 30%
Unspecified 11% -
Charter boat 3% 3%
Manmade 4% 27%

Recreational Angling Journal
Mode of Fishing



Species
Journal
(n=207)

MRIP
(n=15,521)

Rank Percent Rank Percent
Red drum 1 27% 5  7%
Flounder 2 14% 2 18%
Speckled trout 3 13% 3 10%
Dolphin 4 11% 6 5%
Black sea bass 5 8% 9 3%
Anything 6 7% 1 32%

Recreational Angling Journal
Top Six Target Species (private boat)



Type of Access Private Public
Journal 37% 63%
Gigging (mail survey) 32% 68%
RCGL (mail survey) 47% 53%

Recreational Angling Journal
Access Type
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Considerations

• Very easy to implement
• Ridiculously cheap
• 24/7 availability
• Open to everyone 

• How to evaluate usability?
• representativeness
• integrity 
• consistency

• How to increase participation?
• What to use, when to use, and 

and for how long?

+ - / ?



Questions?
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