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Creativity is the ability to look

at the ordinary, and see the

extraordinary.

Source:  National Geographic Photographer

Dewitt Jones



Every act can be a creative one.
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Creativity is a

matter of

perspective.
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There’s always

more than one

right answer.
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Re-frame problems into

opportunities.

Source:  National Geographic Photographer

Dewitt Jones



Don’t be afraid to

make mistakes.
Source:  National Geographic Photographer

Dewitt Jones



Break the pattern.
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Train your technique.
Source:  National Geographic Photographer

Dewitt Jones



You’ve really got to care.

Source:  National Geographic Photographer

Dewitt Jones



Theresa J. Nartea

Agribusiness & Marketing Specialist

NC A&T State University, Greensboro, NC

Cooperative Extension Program

Connecting to your
Customers!

Grass-R
oots Style

Name, logo, slogan, brochure



Step 1: Your Business Name

 Alphabet?

 Descriptive?

 Grows with you?



Step 2: Your Logo

 Keep Simple

 Check Competition

 Make Yourself!





Free clip art

http://office.microsoft.com/clipart



 logo

http://fiasco.com/graphicdesign/egallery1.htm



Step 3: Your Slogan
Some Successful Examples:

“Finger Licking Good”

“Bet you can’t eat
just one!

“Have it your way!”



Step 4: Your Brochure

 Word Power

 Customers Work

 Jumping off point



Objective
Given a Pencil, a Customer List,
Product List, Your Unique Selling

Points & Ultimate Benefits &
Contact Info., Create a one-page
flyer to Hand Out each and every
time you meet with loyal, new &

potential customers.



Who’s Gonna Buy Your Stuff?

Do

Worksheet

#1



Your ’s
Products



Your Unique Selling Points

   Rare, Heirloom, Hard-to find

  New Variety, Organic

  Delicious, Tasty, Pesticide Free

  Healthy, Fresh, Raised without…

  Premium Quality

  Home-made, Home-Grown

   Grown, All-Natural



Your USP is your PIN!

 U. S. P. =

P. I. N.



The
U S P
Game!



Tell Them
what they
Won!

U. B.

Ultimate Benefits!



Some Ultimate Benefits (UB)…

   Personal Health

  Personal Fulfillment

  Emotional Well-Being

  Addresses Environmental Concerns

  Physical:  Taste, Smell, Looks Great!



What U B doing for me?



Looking for You! Worksheet #5

  Your Name

   Name

  Contact Phone

  Contact Email***

  Webpage address (if you have)

  Places you sell your products

  Market Schedule



Other Good Hints

   Leave      Space

 Use  C o l o r



       Pictures Connect!



Congratulations!



From flyer to Internet!
www.localharvest.org



From flyer to Internet!

www.ncagr.com/
NCproducts/



Taking it Home!

 Start with name, logo

 Slogan

 Share Brochures

 Revise



free business cards

www.vistaprint.com



Questions?Questions?

Theresa J. Nartea, Agribusiness & Marketing SpecialistTheresa J. Nartea, Agribusiness & Marketing Specialist

NC A&T State Univ., Cooperative Extension ProgramNC A&T State Univ., Cooperative Extension Program

tjnartea@ncat.edutjnartea@ncat.edu  or  or

336-334-7957, ext. 2109336-334-7957, ext. 2109

THANK YOU!THANK YOU!


